


From The PRESIDENT 

I am very excited that Hobart Rep is presenting this iconic play 

Dad’s Army. There will be many people who will have a great 

fondness of the tv show of the same name. Director, Roger 

Chevalier and his cast and crew have done an amazing job. Thank 

you to everyone who has been involved in this production. 

Our volunteers were invited to have drinks and supper at the 

theatre on March 29
th
 by the Board of Management. This was the 

Board’s way of saying thank you to our volunteers. About 45 

people attended.  We are always indebted to our volunteers for 

the time they give to the society. We are always looking for new 

volunteers, so if you can volunteer in any way log onto our 

website and register your name and details. 

Our annual dinner dance has been booked. Please put the date in 

your diary.  Invitations will be sent out later. 

Regards, Liz 

Please keep Saturday August 17th free.  That is the date of our 

annual dinner dance at the Black Buffalo Hotel. We have kept our 

costs the same as last year - $50 per person.  Our musician this 

year is Tony Voglino. 

 

More information and the invitation will be emailed to you at a 

later date.  If you get your newsletter as a hard copy a hard 

copy of the invitation will be posted to you. 



THANK YOU TO OUR VOLUNTEERS 



A classic British comedy comes to the Playhouse 

Hobart Rep is proud to be taking its audiences back to 1940s 

Britain this May to experience World War 2 through the eyes of 

Dad’s Army, the Walmington-on-Sea Home Guard. 

Join Dad’s Army as three classic episodes of this much-loved BBC 

sitcom, made between 1968 and 1977, are performed - The Deadly 

Attachment, Mum’s Army and The Godiva Affair. 

Reminisce (or expose yourself) to its delightful characters, the 

pompous Captain Mainwaring, dutiful Sergeant Wilson, endearing 

Corporal Jones and innocent Private Pike, and memorable one-

liners such as: ‘Do you think that’s wise, Sir?’, ‘You stupid 

boy!’ and ‘Don’t panic’. 

80 episodes of Dad’s Army were produced, accompanied by its 

memorable theme ‘Who do you think you are kidding, Mr Hitler’, 

and declared #13 in a BBC poll of Britain’s best sitcoms. 

Come and see some of Hobart’s theatrical veterans and fresh new 

blood, like Ian McQueen, Phillip Couch and Mike Casey as they 

bring this classic TV series to life on the Playhouse stage. 

Directed by Roger Chevalier, Dad’s Army promises to be a treat 

too good to be missed. 

DAD’S ARMY 

Aiming to please! 

A cast rehearsal shot from the  

production 



Dad’s Army is on at The Playhouse Theatre,  

106 Bathurst Street Hobart from 17th May to 1st June 2019.   

Performances are 8:00pm Wednesday to Saturday, with matinees on 

Sunday 26th May at 3:30pm and Saturday 1st June at 2:00pm.  

Book at www.playhouse.org.au or call 1300 762 545 

Tickets may also be purchased in person at the Playhouse Box 

Office 11am - 2pm Monday to Friday and 9am - 1pm Sunday 

DAD’S ARMY 

Captain Mainwaring   Ian McQueen 

Sergeant Wilson        Mike Casey 

Lance Corporal Jones   Philip Crouch 

Private Frazer         Marcus Johnson 

Private Godfrey        Chris Whitfort 

Private Pike           Dan Prichard 

Private Walker         Damian Brockie 

Support Cast and Ensemble: 

Peter Allanby, Naf Aungshu, David Bloomfield, Steve Gallagher, 

Jenna Grosvenor, Denis Hawkey, Scott Hunt, Duncan Kelly, Tess 

Kent, Judy McDavitt, Peter Middleton, Jake Mühling, Graeme 

Richardson, Janet Smith, Louise Stubs, Kevin Vong, Tony Webb, Kim 

Woodhead, Julie Zimmerman 



OUR MISSION 

The purpose of the Hobart Repertory Theatre Society is to produce 

quality, affordable theatre that is rewarding for members and the general 

public and provides opportunity for artistic expression and development. 

OUR VISION 

The Playhouse will be a successful, viable and well-patronised theatre. 

The Society will be a vibrant theatre company with a good balance of long 

standing members and new blood. 

OUR BUSINESS OPERATIONS We have four main areas of business: 

• Our Annual Season of show productions plus the Children’s Pantomime 

and joint-host with the Old Nick Theatre Company of One-Fest, a one 

act festival. 

• The Playhouse Theatre as a venue for hire 

• Maintenance of the theatre and assets 

• Costume and properties hire. 

 

THE GOALS OF THE SOCIETY 

‘PROTECT, TREASURE & DEVELOP OUR THEATRE’ 

Goal 1: Ensuring The Playhouse Theatre and Hobart Repertory Theatre 

Society’s future & contribution to Hobart’s theatre community is 

recognized and valued. 

• Protect the heritage value of the Theatre & improve WHS issues to 

enhance the experience. 

• Adapt to and capitalise on the Farmers’ Market. 

 

‘MAINTAIN & GROW OUR AUDIENCE’ 

Goal 2: To grow new audience for HRTS, creating a more sustainable 

organization and provide more Tasmanians with a taste of the Arts. 

• Develop a digital strategy. 

• Undertake reviews of the marketing strategy / Employ new digital              

communications and options for ‘add-on’ activities. 

• Grow student attendance. 

• Undertake Audience Surveys. 

STRATEGIC PLAN 2018—2021 

SUMMARY 



Should your contact details change (postal address, email, phone 

number), please let Tony know ASAP either by mail to Bathurst St. 

PO Box 4650 or by email to secretary@playhouse.org.au 

       Tony Webb H R T S Secretary 

Member Contact 

STRATEGIC PLAN 2018—2021 

‘QUALITY & PROFITABLE PRODUCTIONS’ 

Goal 3: To engage, inspire and entertain audiences with a range of 

theatrical productions, contributing to the financial viability of the 

Society  

• Play selection criteria. 

• Choice of Directors. 

• Maintain Production Managers Kit & develop Stage Managers Kit. 

 

‘A STRONG, CAPABLE & REWARDING SOCIETY’ 

Goal 4: Through inspiration, creativity & passion, build the Society, 

harnessing the skills and good will of Rep members. 

• Document and promote the various roles in the Society and how to 

get involved. 

• Develop the knowledge and skills of Production Managers, Stage 

Managers and Front of House Managers (who have key safety, quality, 

financial and reputational roles and responsibilities). 

• Establish committee roles. 

• Develop and implement a membership communications and engagement    

strategy. 

• Develop, promote to membership and display in dressing rooms, 

backstage, etc crucial information about health, safety and 

reputational issues and roles of volunteers, cast etc. 




